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“DTA ADDS THE HIGHLY COMPLEMENTARY 
HORIZONTAL MOVING CAPABILITY
to our existing vertical Heavy Lifting Technology, and Enerpac’s 
operational discipline and global commercial footprint has helped 
improve throughput at DTA’s facility and drive growth." 
- PAUL STERNLIEB, PRESIDENT & CEO  
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$617M
FY2025

Revenue

$154M
FY2025

Adj. EBITDA*

115
Years of 

History

100+
Countries 

Served

~2200
Global 

Employees

~800
Distributors

~$2.2B
Market Cap**

+5%
FY2025 

Revenue Growth

CORPORATE
PROFILE

Enerpac Tool Group

~81% Product

~19% Service

FY2025 REVENUE MIXPRODUCTS SERVICE 
AND RENTAL

EXTENSIVE GLOBAL 
DISTRIBUTION

DIVERSIFIED 
CUSTOMER BASE

Bolting, machining, Bolting, machining, 
joint integrityjoint integrity

Cylinders/jacks, pumps, bolting Cylinders/jacks, pumps, bolting 
tools, presses, pullers, tools, Heavy tools, presses, pullers, tools, Heavy 
Lifting Technology (HLT), remote Lifting Technology (HLT), remote 
and automated guided vehiclesand automated guided vehicles

~800 long-standing ~800 long-standing 
distribution relationshipsdistribution relationships

Specialty dealersSpecialty dealers
National distributionNational distribution
Large OEMsLarge OEMs

GLOBAL LEADER IN INDUSTRIAL TOOLS & SERVICES

Enerpac Tool Group Corp. is a premier industrial tools, services, technology, and solutions provider serving 
a broad and diverse set of customers and end markets for mission-critical applications in more than 100 

countries. The Company makes complex, often hazardous jobs possible safely and efficiently. Enerpac 
Tool Group’s businesses are global leaders in high-pressure hydraulic tools, controlled force products, and 

solutions for precise positioning of heavy loads that help customers safely and reliably 
tackle some of the most challenging jobs around the world.

 *See appendix for a reconciliation of these measures to comparable measures under U.S. generally accepted accounting principles.
**As of December 11, 2025



Enerpac Tool Group

ADJUSTED EPS* FY2025 IT&S REVENUE 
BY REGION

$44

FREE CASH FLOW ($M)*

$42

 FY21    FY22    FY23    FY24    FY25 FY21    FY22    FY23    FY24    FY25

$529

$571

46.0%
46.5%

GROSS PROFIT MARGINNET SALES ($M)
AND ORGANIC GROWTH**

ADJ. EBITDA ($M)
AND MARGIN* 

STRONG FINANCIAL RESULTS

$598
49.3%

FY21    FY22    FY23    FY24    FY25

$75
$83

$136
14.1%

14.5%

22.8%

FY21    FY22    FY23    FY24    FY25

$0.63
$0.81

$1.45
$69

FY21    FY22    FY23    FY24    FY25

FISCAL-YEAR TRENDS

47%

13%

40%

$590

51.1%

$147

25.0%

$1.72

$70

5%

11%
8% 2%

AmericasAPAC

EMEA

 *See appendix for a reconciliation of these measures to comparable measures under U.S. generally accepted accounting principles.
**Organic growth is a non-GAAP measure and excludes the impact of foreign exchange rates, and recent acquisitions and dispositions 
  identified in the reconciliation of GAAP to non-GAAP measures attached in the appendix.

$617

1%

50.5% $154

24.9%

$1.81 $92
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Enerpac Tool Group posted record revenue in FY2025 as a pure-play industrial tools and solutions 
company, delivering a robust adjusted EBITDA margin* of nearly 25 percent, with opportunity 
for further improvement in the coming years. 
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RAISING THE BAR

EXPANSION IN TARGETED VERTICAL MARKETS
Invested in people and resources to grow vertical market-focused selling through key account management
Continued to grow in infrastructure end market through new product rollouts, improved commercial execution,  

    and investments in our Heavy Lifting Technology (HLT) business

DIGITAL TRANSFORMATION
 Grew ecommerce revenue 32% year-over-year, delivering a 68% CAGR FY2021-25
Enhanced the Enerpac Connect® digital app, including addition of product registration features to enable 

    customer tracking of products

CUSTOMER-DRIVEN INNOVATION
Launched several new products including a new line of Core High-Tonnage Cylinders, RRH Cylinder line for bridge 

    launching, Mining MRO toolkits, new TL248 Track Lift System, and BTW calibration stations
 Introduced safer, more controlled product alternatives by adapting existing solutions for new applications, such 

    as our Wooden Structure Pin Puller for timber railroad bridges

EXPANSION IN ASIA PACIFIC
Continued expansion of our sales coverage across key regional markets, which contributed to double-digit 

     growth in India
 Increased our channel coverage, especially in key vertical markets, to reach more end customers

GROWTH STRATEGY PROGRESS UPDATE

FY2025 ACCOMPLISHMENTS

Completed the successful 
integration of DTA with 
excellent cross-selling 
opportunities

Achieved record 
revenue since 
the relaunch of 
Enerpac Tool 
Group in 2019 
with Adjusted 
EBITDA margin* 
of 24.9%

Sustained excel-
lent safety record 
with a 0.53 Total 
Case Incident 
Rate 

Relocated company headquarters to downtown Milwaukee, WI, which 
includes a state-of-the-art Innovation Lab that expands our new product 
development capabilities 

Returned ~$71 million to 
shareholders through our 
share repurchase program 
and dividends

Successfully 
launched five new 
products through 
continued execution 
of customer-driven 
innovation program 

Achieved 32% 
ecommerce year-over-
year sales growth

Continued global 
roll-out of Enerpac 
Commercial Excellence 
(ECX)

*See appendix for a reconciliation of these measures to comparable measures under U.S. generally accepted accounting principles.



BUILDING ON 
COMMERCIAL SUCCESS

Enerpac Tool Group

Our commercial efforts have seen great success in recent years, and two of these—ecommerce growth and 
Enerpac Commercial Excellence (ECX)—expanded greatly in FY2025 to build on existing momentum. The 
ECX rollout and ecommerce growth reflect a move towards stronger sales execution, global commercial 
consistency, and adoption of direct-to-customer digital sales channels.

In FY2025 our digital marketing and ecommerce efforts continued and  
delivered exceptional year-over-year growth of 32% in global online sales

Implemented additional ecommerce features for European markets to 
drive further traffic and transaction volumes

Expanded ecommerce availability to Australia, further strengthening 
our go-to-market capabilities

ECOMMERCE GROWTH

EXPANDING THE ECX COMMERCIAL PROCESS
The Enerpac Commercial Excellence (ECX) program is a consistent commercial approach driven by 
focused sales activity and results in a winning culture driven by data, discipline, and collaboration. 
The goal of ECX is to deliver more predictable performance to drive sustained revenue growth.

Portfolio Planning 
Driving focused attention for upcoming sales periods 
through intentional, regular, and structured review of our 
channel partners and strategic end-users

Account Planning 
Building and deploying clear objectives and action 
items to ensure success in achieving sales targets 
by customer account

Sales Activity Tracking
Deploying comprehensive tracking of all key sales activities and visit reports to actively monitor 
opportunities and progress

Funnel Management
Executing standard processes and enhanced analyses for sales opportunities from “prospect” to “win”

We are investing in modernizing and enhancing our ecommerce technology to build on recent 
significant growth and accelerate online sales.
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Accelerating Growth
Execution and monitoring of growth strategy

Optimizing Operations
Continuous improvement projects in procurement, 
logistics, and manufacturing

Minimizing Inefficiencies
Continuing to streamline SG&A through increased 
efficiency and productivity

Standardizing Processes
Driving further global standardization and 
simplification leveraging 80/20 framework

Driving Sprint Projects
Focused execution to deliver rapid improvements

Solving Challenges
Structured problem-solving approach to determine
true root-cause and implement countermeasures

PEP (Powering Enerpac Performance) 
continues to drive process standardization 
and simplification for maximum economies.

Enerpac Tool Group offers exceptional value as a market share leader in a ~$4.5 billion, highly-fragmented addressable 
market. We provide a premium product and service portfolio with significant breadth and depth, driving highly 

attractive gross margins. Enerpac is known for quality, durability, reliability, and safety, and has a strong brand position 
and an exceptional channel partner network of ~800 distributors, enabling true global coverage. The company’s strong 

balance sheet (0.3x net debt/adjusted EBITDA* as of August 31, 2025) and solid free cash flow generation enables a 
balanced capital allocation approach with investments in organic growth and strategic M&A, along with opportunistic 

share repurchases and dividends that returned $71 million to shareholders in FY2025.

Enerpac Tool Group

PREMIER INDUSTRIAL 
SOLUTIONS PROVIDER

WELL-DEFINED ORGANIC 
GROWTH STRATEGY

EXCEPTIONAL CHANNEL 
PARTNER NETWORK

serving a broad and diverse set 
of customers globally for mission-
critical applications

built over decades, creates a 
competitive moat and enables 
truly global coverage

focused on expansion in targeted 
vertical markets, digital transformation, 
customer-driven innovation, and 
expansion in Asia Pacific

POWERING ENERPAC 
PERFORMANCE (PEP) DRIVES 
CONTINUOUS IMPROVEMENT
initiatives enabling further 
margin expansion

STRONG BALANCE SHEET & SOLID 
FREE CASH FLOW GENERATION
enables a balanced capital allocation 
approach: investments to drive 
organic growth, strategic M&A, and 
opportunistic share repurchases

STRONG INVESTMENT POTENTIAL
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*See appendix for a reconciliation of these measures to comparable measures under U.S. generally accepted accounting principles.
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CEO LETTER 

FY2025 REVENUE GROWTH
FY25 NET 

SALES
FY24 NET 

SALES CHANGE ORGANIC 
GROWTH**

INDUSTRIAL 
TOOLS & 

SERVICES (IT&S)
$596 $571 4.3% 0.5%

IT&S 
PRODUCT $479 $456 5.1% 0.3%

IT&S SERVICE $117 $116 1.1% 1.3%

OTHER 
(CORTLAND 

BIOMEDICAL)
$21 $18 14.8% 14.8%

ENERPAC TOOL 
GROUP $617 $590 4.6% 1.0%

Dear Fellow Shareholders:

As I look back at Fiscal Year 2025 (FY2025), I am proud of our team, our many achievements, and the 
fundamentals that truly differentiate Enerpac Tool Group. Notably, we posted record revenue since 
becoming a pure-play industrial tools and solutions company, delivering a robust adjusted EBITDA 
margin* of nearly 25 percent, with opportunity for further improvement in the coming years. 

Along the way we continued to advance our innovation and new product strategy, successfully 
integrated our recently-acquired DTA business, grew our ecommerce business for the fourth 
consecutive year, further enhanced our Enerpac Commercial Excellence (ECX) program, and 
repurchased a total of $69 million in Enerpac Tool Group stock. We also made investments and took 
actions, such as improvements in automated manufacturing capabilities and information technology, 
to continue to enhance our business operations and the power of the Enerpac brand for the future. 
We were able to achieve all of this in what was a challenging and dynamic environment, marked by 
ongoing weakness in the industrial sector, a new tariff regime, and widespread economic uncertainty.

FISCAL YEAR 2025 FINANCIAL RESULTS
Enerpac Tool Group posted record revenue 
since its relaunch in 2019 focusing on industrial 
tools, maintained industry-leading margins, and 
generated strong cash flow. Our FY2025 revenue 
of $617 million increased 5 percent year-over-year 
and on an organic** basis we grew 1 percent, as 
we benefited from multiple strategic initiatives 
and continued strong performance at Cortland 
Biomedical.

In our Industrial Tools and Services (IT&S) 
business, revenue increased 1 percent organically 
for the year. Including DTA, IT&S revenue increased 4 percent, with 5 percent growth in product sales 
and 1 percent growth in service. We delivered growth in two of our three regions in FY2025, with low 
single-digit growth in the Americas and strong, high single-digit growth in Asia Pacific. We believe this 
represents another year of share gains across Enerpac as a whole.

Through Powering Enerpac Performance (PEP), we also continued to make progress in improving 
our operating efficiency. In FY2025, adjusted SG&A* improved by 80 basis points to 26.8 percent 
of revenue as compared to 27.6 percent in FY2024. We continued to focus on optimizing SG&A 
productivity, including standardizing and automating processes and leveraging our lower cost centers 
of excellence. Overall, Enerpac has made meaningful progress over the last few years in improving 

 *See appendix for a reconciliation of these measures to comparable measures under U.S. generally accepted accounting principles.
**Organic growth is a non-GAAP measure and excludes the impact of foreign exchange rates, and recent acquisitions and dispositions 
  identified in the reconciliation of GAAP to non-GAAP measures attached in the appendix.

PAUL STERNLIEB 
PRESIDENT AND CHIEF EXECUTIVE OFFICER
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gross margin — shifting from mid-40s to around 50-percent. This is a result of productivity initiatives, 
a cleaner product/service mix, and more discipline in pricing.

Altogether, our team managed through a complex and dynamic environment to deliver full-year 
adjusted EBITDA* growth of 4 percent to $154 million, representing a margin of 24.9 percent. 
The Company delivered adjusted earnings per share* of $1.81, compared with $1.72 in FY2024, 
an increase of 5 percent. Moreover, we also delivered free cash flow* of $92 million in FY2025, 
representing a conversion rate of 97 percent of net earnings and growth of 32 percent over FY2024.

COMMITTED  TO OUR CAPITAL ALLOCATION STRATEGY
In recent years we’ve aimed to deploy our financial resources in a diversified but disciplined way: 
investing in the business, pursuing strategic acquisitions, maintaining a strong balance sheet, and 
returning capital to shareholders. In FY2025, our financial strength provided ample flexibility, ending 
the year with very low leverage (net-debt/Adj. EBITDA* ~0.3×) and strong liquidity available to fund 
multiple priorities. At the same time, Enerpac has committed to returning capital to shareholders — 
most visibly via share repurchases. Since 2022, we’ve repurchased roughly 9 million shares, and in 
FY2025 alone we returned $69 million via share repurchase. 

Even with capital deployed for share repurchase and acquisitions, we retained substantial capital 
capacity to support opportunistic M&A or other strategic initiatives. This allocation strategy has and 
will continue to be integral to delivering long-term value: balancing reinvestment in the core business 
and growth opportunities while rewarding shareholders — all while preserving a strong balance sheet 
and the ability to act when attractive acquisition or investment opportunities emerge.

NEW GLOBAL HEADQUARTERS
In early 2025, we relocated our company 
headquarters from Menomonee Falls to the 
Enerpac Center in downtown Milwaukee, 
Wisconsin – just a few blocks from our company’s 
original offices 115 years ago. With our team 
having spent nearly a year in our new facility, 
it is clear that the move has achieved our goal 
of creating a more vibrant environment and 
collaborative culture; it is one that inspires our 
teams to advance customer-driven innovation, 
achieve continuous improvement, and successfully 
execute our growth strategy.

A NEW GLOBAL INNOVATION LAB AND REVAMPED INNOVATION PROCESS 
Over the past several years, Enerpac has invested in identifying and producing new and differentiated 
products in the marketplace. The market reception for these products has encouraged us to 
accelerate our innovation investments. With our revamped innovation process—one based on 
listening to and working together with customers to build solutions to address their challenges—we 
have further enhanced our new product pipeline while continuing to focus on commercialization of 
recently launched products. And in FY2025, we successfully launched an additional five new products 
in the marketplace.

The relocation of Enerpac Tool Group's global headquarters 
included the renaming of the downtown Milwaukee building to 
the Enerpac Center 

*See appendix for a reconciliation of these measures to comparable measures under U.S. generally accepted accounting principles.
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With our relocation to the Enerpac Center in 
downtown Milwaukee, we also invested in a new 
Global Innovation Lab, dedicating a significant 
portion of our new headquarters to take our 
capabilities and products to the next level. We 
added a host of new assets, enabling our team 
to innovate even faster than before, with far 
less reliance on outside vendors. In fact, design 
iterations that could sometimes take a month or 
more can be accomplished as little as one week, 
or even one day. We believe this ability to more 
quickly see and make decisions on new product 
design provides a further competitive advantage 
for Enerpac.

CONTINUED GLOBAL CHANNEL OPTIMIZATION
As part of our strategic initiatives, we further optimized our global distributor base to approximately 
800 channel partners in FY2025. This 80/20 approach is meant to concentrate resources on the 
distribution partners delivering the highest value and best alignment with Enerpac’s brand and quality 
standards, while also maintaining sufficient global coverage. Through this continued optimization we 
will also ensure better service and support, and strengthen relationships with key partners — which 
results in global consistency, quality, and customer trust in Enerpac.

DTA INTEGRATION
Our recently acquired Madrid-based DTA business 
had a strong year, delivering FY2025 revenue of 
approximately $20 million. DTA adds the highly 
complementary horizontal moving capability to our 
existing vertical heavy lifting technology. Enerpac’s 
operational discipline and global commercial 
footprint has helped improve throughput at DTA’s 
facility and drive growth. Orders at DTA were 
robust, as our teams have been successfully 
cross-selling DTA’s technology to Enerpac’s 
existing customer base, promoting expansion 
outside DTA’s traditional European home market.

CONTINUED ECOMMERCE AND ENERPAC 
COMMERCIAL EXCELLENCE (ECX) SUCCESSES
We continue to be excited by the results of our digital marketing efforts as our ecommerce business 
posted a fourth consecutive year of strong growth – 32 percent in FY2025. As one of our four key 
growth strategy pillars, we will continue to invest in the digital marketing efforts that have shown 
impressive results and strong returns over the last several years. Much of this is the result of our 
enhanced digital marketing program and initiatives to drive increased website traffic and transaction 
volumes. These online sales are especially valuable as they allow us to capture additional end user 
data, which enables meaningful insights for future marketing programs.

We also continued the rollout of our disciplined commercial process, Enerpac Commercial Excellence 
(ECX). This commercial sales initiative aligns Enerpac’s core strategy along with our account-specific 
objectives to lead our sales activities and drive opportunities. ECX supports Enerpac’s continued shift 
from a product-focused company toward a true solution provider for our end customers, leveraging 

The new Innovation Lab allows our designers and engineers to 
iterate at a more rapid pace 

DTA’s automated guided vehicles extend Enerpac’s Heavy Lifting 
capabilities to horizontal movement 
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a more disciplined, data-driven, and growth-oriented commercial process to capture opportunities 
in our target vertical markets. Throughout FY2025 we expanded this program to the Europe, Middle 
East, and Africa region and began introduction into our third and final region, Asia Pacific. We look 
forward to about expanding ECX and making it a truly global standard Enerpac commercial program.

FINAL THOUGHTS
On behalf of the Enerpac Tool Group team, we are committed to delivering on our strategic objectives 
and creating a truly high-performance company. We are proud of the actions we took in FY2025 
to advance Enerpac’s competitive position, and we remain excited about the future. I would like 
to thank my Enerpac Tool Group colleagues across the globe for their ongoing commitment to our 
customers and partners, and for making Enerpac a premier industrial tools and solutions provider. 
Finally, on behalf of the Board of Directors and the management team, I would like to thank you, our 
shareholders, for your continued support of Enerpac Tool Group.

Sincerely,

Paul Sternlieb
President and Chief Executive Officer
Enerpac Tool Group Corp.
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Paul E. Sternlieb

Director, President and Chief Executive Officer

Eric T. Chack

Executive Vice President - Operations

Darren M. Kozik

Executive Vice President, Chief Financial Officer 

Noah N. Popp 
Executive Vice President, General Counsel and Secretary

Benjamin J. Topercer 
Executive Vice President, Chief Human Resource Officer

CORPORATE OFFICE
Enerpac Tool Group 
648 N. Plankinton Ave., 4th Floor
Milwaukee, WI 53203-2917
+1.262.293.1500

EXCHANGE
New York Stock Exchange
Ticker Symbol: EPAC

TRANSFER AGENT
EQ Shareowner Services
PO Box 64874
St. Paul, MN 55164
+1.800.468.9716

INDEPENDENT ACCOUNTANT
Ernst & Young
833 East Michigan St.
Milwaukee, WI 53202

INVESTOR RELATIONS
Financial analysts & investors 
should direct inquiries to:
investor.relations@enerpac.com

INDEPENDENT DIRECTORS
Alfredo Altavilla

Former Executive Chairman of Italia Transporto Aereo, S.p.A.

Judy L. Altmaier

Former President, Exmark Manufacturing Co. 

J. Palmer Clarkson
Former President and CEO, Bridgestone HosePower, LLC

Danny L. Cunningham
Former Chief Risk Officer and Retired Partner of Deloitte & 
Touche, LLP

E. James Ferland
Former Chairman and CEO of Babcock & Wilcox Enterprises, Inc.

Colleen Healy

Former CFO and Principal Accounting Officer of SailPoint 
Technologies Holdings, Inc.

Richard D. Holder 

CEO of Loparex, LLC

Lynn C. Minella 
Former EVP and CHRO of Johnson Controls International plc

Sidney S. Simmons, II 

Founder and Principal at Simmons Law

EXECUTIVE OFFICERS

CORPORATE  INFORMATION
Company leadership and contact information
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FY2021 FY2022 FY2023 FY2024 FY2025
Net Sales $528,660 $571,223 $598,204 $589,510 $616,899
Organic Growth 5% 11% 8% 2% 1%

Gross Profit $243,156 $265,388 $295,039 $301,011 $311,830
Gross Profit % 46.0% 46.5% 49.3% 51.1% 50.5%

Enerpac Tool Group Organic Sales Growth
FY2025 FY2024 % Change

Net Sales $616,899 $589,510 4.6%
Fx Impact -             2,087         
Acquisitions (19,571)      -             
Organic Sales Growth $597,328 $591,597 1.0%

FY2024 FY2023 % Change
Net Sales $589,510 $598,204 -1%
Fx Impact -             1,074         
Divestiture -             (22,737)      
Organic Sales Growth $589,510 $576,541 2%

FY2023 FY2022 % Change
Net Sales $598,204 $571,223 5%
Fx Impact -             (10,998)      
Divestiture (121)           (5,556)        
Organic Sales Growth $598,083 $554,669 8%

FY2022 FY2021 % Change
Net Sales $571,223 $528,660 8%
Fx Impact -             (14,565)      
Organic Sales Growth $571,223 $514,095 11%

FY2021 FY2020 % Change
Net Sales $528,660 $493,292 7%
Fx Impact -             10,549       
Acquisitions (13,584)      (6,789)        
Strategic Exits -             (8,529)        
Organic Sales Growth $515,076 $488,523 5%

Organic Sales Growth by Product Line
FY2025 FY2024 % Change

IT&S Net Sales $595,825 $571,152 4.3%
Fx Impact -             2,087         
Acquisitions (19,571)      -             
IT&S Organic Sales Growth $576,254 $573,239 0.5%

FY2025 FY2024 % Change
IT&S Product Net Sales $479,000 $455,647 5.1%
Fx Impact -             2,265         
Acquisitions (19,571)      -             
IT&S Product Organic Sales Growth $459,429 $457,912 0.3%

FY2025 FY2024 % Change
IT&S Service Net Sales $116,825 $115,506 1.1%
Fx Impact -             (178)           
IT&S Service Organic Sales Growth $116,825 $115,328 1.3%

FY2025 FY2024 % Change
Other (Cortland Medical) $21,074 $18,357 14.8%
Fx Impact -             -             
Other (Cortland Medical) Organic Sales Growth $21,074 $18,357 14.8%

APPENDIX
Reconciliation of GAAP measure to Non-GAAP measures

(the following information is not included as part of Enerpac Tool Group's SEC Form 10-K)
(US$ in thousands)



EBITDA from Continuing Operations FY2021 FY2022 FY2023 FY2024 FY2025
Earnings from continuing operations $40,212 $19,591 $53,649 $82,207 $92,749
Financing costs, net 5,266         4,386         12,389       13,524       9,911         
Income tax expense 3,763         4,401         15,249       23,312       27,980       
Depreciation & amortization 21,611       19,600       16,313       13,275       15,674       

EBITDA $70,852 $47,978 $97,600 $132,318 $146,314

Adj EBITDA from Continuing Operations
EBITDA $70,852 $47,978 $97,600 $132,318 $146,314
Impairment & divestiture charges (benefit) 6,198         2,413         (6,155)        147            -             
Restructuring charges 2,392         8,135         7,681         7,843         5,862         
Gain on sale of facility, net of transaction charges (5,359)        (585)           -             -             -             
Leadership transition charges 609            8,269         783            -             -             
Business review charges -             3,002         -             -             -             
ASCEND transformation program charges -             13,616       35,419       7,047         -             
M&A charges -             -             1,015         121            1,419         

Adj. EBITDA $74,692 $82,828 $136,343 $147,476 $153,595
Adj EBITDA % 14.1% 14.5% 22.8% 25.0% 24.9%

FY2021 FY2022 FY2023 FY2024 FY2025
Adjusted Earnings from Continuing Operations

Net Earnings $38,077 $15,686 $46,561 $85,749 $92,749
Loss from discontinued operations, net of income tax (2,135)        (3,905)        (7,088)        3,542         -             

Earnings from Continuing Operations 40,212$     19,591$     53,649$     82,207$     92,749$     
Impairment & divestiture charges (benefit) 6,198         2,413         (6,155)        147            -             
Restructuring charges 2,392         8,135         7,681         7,843         5,862         
Gain on sale of facility, net of transaction charges (5,359)        (585)           -             -             -             
Leadership transition charges 609            8,269         783            -             -             
Business review charges -             3,002         -             -             -             
ASCEND transformation program charges -             13,616       35,419       7,047         -             
M&A charges -             -             1,015         121            1,419         
Accelerated debt issuance costs -             -             317            -             -             
Net tax effect of reconciling items above 1,984         (6,291)        (9,976)        (2,945)        (1,406)        
Other income tax (benefit) expense (8,155)        210            144            137            -             

Adjusted Earnings from Continuing Operations $37,881 $48,360 $82,877 $94,557 $98,624

Adjusted Diluted Earnings per share from Continuing Operations
Net Earnings $0.63 $0.26 $0.82 $1.56 $1.70
Loss from discontinued operations, net of income tax (0.04)          (0.07)          (0.12)          0.06           -             

Earnings from Continuing Operations 0.67           0.33           0.94           1.50           1.70           
Impairment & divestiture charges (benefit), net of tax effect 0.09           0.04           (0.11)          0.00 -             
Restructuring charges, net of tax effect 0.03           0.11           0.11           0.11           0.09           
Gain on sale of facility, net of transaction charges, net of tax effect (0.04)          (0.01)          -             -             -             
Leadership transition charges, net of tax effect 0.01           0.12           0.01           -             -             
Business review charges, net of tax effect -             0.04           -             -             -             
M&A charges, net of tax effect -             -             0.01           -             0.02           
ASCEND transformation program charges, net of tax effect -             0.17           0.48           0.11 -             
Accelerated debt issuance costs, net of tax effect -             -             0.00 -             -             
Other income tax (benefit) expense (0.14) 0.00 0.00 0.00 -             

Adjusted Diluted Earnings per share from Continuing Operations $0.63 $0.81 $1.45 $1.72 $1.81

Free Cash Flow FY2021 FY2022 FY2023 FY2024 FY2025
Cash provided by operating activities $54,183 $51,736 $77,603 $81,319 $111,284
Capital expenditures (12,019)      (7,241)        (8,715)        (11,411)      (19,340)      

Free Cash Flow $42,164 $44,495 $68,888 $69,908 $91,944

Adjusted Selling, general and administrative expenses FY2024 FY2025
Selling, general and administrative expenses $168,566 $166,920
ASCEND transformation program charges (6,029)        -             
M&A charges (121)           (1,415)        

Adj. Selling, general and administrative expenses $162,415 $165,505
Adj. Selling, general and administrative expenses % 27.6% 26.8%

Notes:

(the following information is not included as part of Enerpac Tool Group's SEC Form 10-K)
Reconciliation of GAAP measure to Non-GAAP measures

(US$ in thousands except per share amounts)

For all reconciliations of GAAP measures to non-GAAP measures, the summation of the individual components may not equal the total due to 
rounding. With respect to the earnings per share reconciliations the impact of share dilution on the calculation of the net earnings or loss per 
share on discontinued operations per share may result in the summation of these components not equaling the total earnings per share from 
continuing operations. 
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