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PLAYING TO WIN
LEADING BRANDS ACROSS ATTRACTIVE CATEGORIES

COFFEE

FROZEN HANDHELD

DOG SNACKS

PEANUT BUTTER

FRUIT SPREADS SWEET BAKED GOODS

CAT FOOD

A Leading Consumer 
Goods Company Delivering 
Consistent Growth and 
Shareholder Value
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SMUCKER AT A GLANCE

FISCAL YEAR 2026 HIGHLIGHTS

EST. 1897

90%

COFFEE,
SNACKING,

& PET

BASIC BELIEFS

$300M$9.1B

95%

NEARLY
8,000

EMPLOYEES

Established in 1897 – nearly 

130 years of delivering 

trusted products

consumers love 

Approximately 90%

of U.S. households

purchase our brands  

Delivered record net sales 
of $9.1B, which represents 
theseventh consecutive
year of comparable net 
sales growth when ex-
cluding contract manu-
facturing sales related to 
divested pet food brands

Approximately two-
thirds of our portfolio is 
growing or maintaining 
dollar share in measured 
retail channels

Renewed focus on
innovation continues to 
deliver with approximately 
$300M in net sales from 
new products launched 
this year and last  

Portfolio of brands

consumers love across

coffee,snacking,

and pet  

A unique culture

shaped by our

Basic Beliefs and

Our Commitment
to Each Other 

Over 95% of U.S. retail 

sales come from

categories where we

hold the #1 or #2

brand position 

Nearly 8,000 talented

and experienced

employees   
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Dear Shareholders,
A MESSAGE FROM MARK SMUCKER

We are proud to be a leader in at-home coffee, 
with an offering including the Folgers®, Dunkin’®, 
and Cafe Bustelo® brands that consumers turn to 
for their first cup of the morning and for coffee 
occasions throughout their day. Across snacking, 
we offer leading brands that meet consumers 
where they are, including offering trusted products 
that provide consistent quality and convenience 
through our Uncrustables® sandwiches, Jif® 
peanut butter, and Smucker’s ® fruit spreads, and 
snacks that delight with our Hostess® brand. We 
also lead in pet, both in dog snacks and dry cat 
food. Led by our Milk-Bone® brand, we have 
sustained our leadership position in dog snacks by 
offering a trusted range of value and premium 
products, supported by a strong innovation 
pipeline that gives pet parents new ways to 

deepen bonds with their dogs. In cat food, our 
Meow Mix® brand has reinforced its leadership 
position through modernization of brand offerings 
and innovation, including offerings that combine 
the indulgence of wet cat food with the 
convenience of dry cat food. 

Through our work to cultivate this portfolio and 
strengthen the capabilities that support it, we 
have established a track record of positive results. 
In fiscal year 2026, we achieved record net sales, 
our seventh consecutive year of comparable net 
sales growth when excluding contract 
manufacturing sales related to divested pet food 
brands. I am pleased with the results we have 
delivered and motivated by the opportunities 
ahead of us. 
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As we enter fiscal year 2027, our focus is to sustain 
the momentum of our portfolio while driving 
improved profitability and earnings growth. With 
brands consumers love, world-class capabilities, 
strong leadership, and a talented and passionate 
workforce, I am confident in our ability to deliver 

on these goals. 

ADVANCING OUR 

PROVEN STRATEGY
Our strategy is working. We have demonstrated 
this through our strong top-line performance and 
the momentum of our brands. Today, 
approximately two-thirds of our brands are 
growing or maintaining dollar share in measured 
retail channels. This is achieved through the 
strength of our portfolio and strategic 
investments in our leading brands. 

Across the portfolio, our renewed focus on 
innovation has driven incremental growth. We 
generated approximately $300 million in net sales 
from new products launched this year and last—an 
increase of roughly 40 percent versus the same 

Y
emonstrated
rformance and 
ay, 

nds are 
in measured 

ough the
gic 

ocus on 
growth. We 
lion in net sales 
ear and last—an 
us the same 

period in the prior year. Our world-class 
brand-building capabilities have strengthened 
partnerships with key retail customers and 
generated excitement through bold, 
breakthrough marketing. We also remain focused 
on expanding distribution and ensuring our 
products are available wherever consumers are 
looking for them. 
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• Cafe Bustelo® brand remained one of the fastest 
growing brands in the at-home coffee category, 
generating approximately $550 million in net 
sales within our U.S. Retail Coffee portfolio, an 
increase of 39 percent over the prior year. With 
continued investments in consumer-led 
innovation and culturally relevant marketing, the 
brand has a meaningful runway to expand 
household penetration and realize our goal of 
becoming a top four brand in the at-home 
coffee category. 

• Uncrustables® brand achieved our stated goal 
of $1 billion in annual net sales and remains well 
positioned for further growth. Recent 
innovations open up incremental growth 
opportunities for the brand, including new 
Uncrustables® sandwiches that offer 12 grams of 
protein and the launch of a fridge-friendly 
formulation that will allow consumers to store 
the sandwiches in their fridge for five days, 
providing an opportunity for immediate 
consumption at home. In addition, we remain 
committed to expanding distribution and 
availability. We see opportunities to win 
additional share in the traditional retail freezer 
aisle as well as expand our presence in away 
from home channels.

• Meow Mix® brand maintained its momentum, 
delivering net sales growth and outpacing the 
dry cat food category in dollar sales. The brand’s 
proven formula of innovating to offer an 
enhanced product experience and distinctive 

 

marketing that resonates with consumers 
continues to propel it forward.

• Milk-Bone® brand remained the leader in dog 
snacks through its delivery of meaningful 
product innovation, including the most popular 
launch in the dog snack category in the last four 
years with Milk-Bone® Peanut Buttery Bites, and 
marketing that brings the brand into today’s 
culture in fresh and relevant ways. Both our cat 
food and dog snack businesses are supported by 
favorable category tailwinds, including expected 
pet population growth over the long-term, 
continued humanization which is driving 
premiumization opportunities, and strong 
e-commerce growth for the channel.

• Hostess® Donettes® brand is the leading brand in 
packaged donuts and now represents 
approximately 40 percent of net sales in our 
Sweet Baked Snacks business. We are creating 
excitement and growth for the brand through new 
flavors and formats, including the recent launch of 
Hostess® Donettes® Churro Mini Donuts, and 
extending our popular sharing size offerings.
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LEADING OUR 

ORGANIZATION FORWARD

The evolved leadership structure we announced 
earlier this year ensures we have the right 
leadership to guide the continued advancement of 
our strategy while sharpening our focus on 
profitability and earnings growth. This evolved 
structure includes expanded responsibilities for 
Tucker Marshall, Rob Ferguson, and Jill Penrose. 
Each are proven and trusted leaders who have 
been integral to the transformational progress of 
our organization and are deeply committed to the 
ongoing success of our Company.  

Together with Jeannette Knudsen, Chief Legal 
Officer and Secretary; Katie Williams, Chief 
Marketing Officer; and our incoming Chief 
Technology Officer, I look forward to continuing to 
work with this team to drive our business and 
organization forward. 

DELIVERING ON  

OUR PURPOSE

In addition to reflecting on our financial 
performance, the end of the fiscal year encourages 
us to consider how we have delivered on our 
Purpose—Feeding Connections That Help Us 
Thrive, Life Tastes Better Together. 

We remain unwavering in our commitment to 
supporting all those who count on our business 
and have made meaningful progress on this in the 
past year. In fiscal year 2026, we donated more 
than $9 million in financial, product, and asset 
donations to key partners, including Feeding 
America®, Greater Good Charities, United Way®, 
and American Red Cross®, to aid the communities 
where we live and work. We also collaborated with 
strategic partners across our businesses to maintain 

Mark Smucker
Chief Executive Officer, President and  
Chair of the Board

our commitment to ethical and responsible 
sourcing. And, we introduced our evolved 
environmental impact objectives, centered on our 
commitment to responsible packaging, efficient 
operations, and a sustainable supply chain, 
reflecting our continued dedication to supporting 
a thriving planet. 

For further details on our progress, please review 
our 2025 Corporate Impact Report.

REALIZING OUR POTENTIAL

In fiscal year 2027, we will build on our strong 
foundation and focus on realizing the full potential 
of our business, guided by three clear priorities: 
drive focused organic volume growth across our 
key platforms, improve profitability and accelerate 
earnings growth for the Company, and maintain a 
disciplined approach to capital deployment with 
an enterprise mindset.  

In closing, I want to extend my appreciation to our 
employees. Their dedication and commitment to 
executing with excellence drove our results in 
fiscal year 2026 and give us confidence in our 
continued success. 

As  we look ahead to fiscal year 2027, we do so with 
enthusiasm and focus. We are well positioned to 
achieve our goals of maintaining the momentum 
of our portfolio, improving profitability, and 
delivering earnings growth. Achieving these 
objectives will support our commitment to long-
term growth and shareholder value creation. 



Dear Shareholders,
A MESSAGE FROM TUCKER MARSHALL

Our strong fiscal year 2026 performance was the 
result of the continued advancement of our 
strategy and disciplined execution. We are 
pleased with the performance of our portfolio, 
particularly given the dynamic and evolving 
external environment, and we remain committed 
to taking the necessary actions that will 
external environment, and we remain committed
to taking the necessary actions that will

strengthen our future growth prospects, while 
delivering shareholder value. 

In addition to our positive performance, we took 
important steps in fiscal year 2026 to support our 
commitment to long-term growth and 
shareholder return. 

Here are a few notable examples:

• Exceeded our free cash flow expectations, 
generating approximately $1.2 billion, which 
enabled us to pay down more debt than 
originally anticipated. We remain committed 
to a disciplined approach to capital 
deployment which includes: prioritizing 
investment in organic growth opportunities, 
while also reducing debt and returning capital 
to shareholders through dividends and share 
repurchases, all while maintaining our current 
investment-grade debt ratings.

• In fiscal year 2026, we sharpened our focus on 
driving sustainable organic growth, paid down 
$720 million of debt, and increased our 
dividend for the 24th consecutive fiscal year.
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FISCAL YEAR 2026 

PERFORMANCE HIGHLIGHTS

$9.1 B
in Total Net 

Sales

$9.15
Adjusted EPS

$464.7 M
Return of 

Cash through 

Dividends

$1.2 B
Free Flow

Cash

• Drove continued momentum of cost and 
productivity initiatives through our 
Transformation Office. Transformation 
activities are a permanent part of our 
operating model, and we have established 
a roadmap of initiatives that will deliver 
ongoing benefits to the business.

• Announced updates to our organizational 
structure supporting our strategy and 
commitment to delivering growth and 
shareholder value including the 
creation of the Chief Product Supply 
Officer role and updated alignment of our 
business segments.

As we look forward , we are uniquely 
positioned in attractive categories with a 
portfolio that spans leading, iconic brands as 
well as high-growth brands. We are focused 
on maintaining the momentum of our 
portfolio, while driving profitability and 
earnings growth across the Company.  

*Please see Management’s Discussion and Analysis of Financial Condition 
and Results of Operations in the Form 10-K for a reconciliation of financial 
measures presented under generally accepted accounting principles in the 
United States (“GAAP”) to non-GAAP financial measures.
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We continue to focus on driving the Company’s 
growth strategy, while maintaining financial 
discipline across the organization. This focus  
is anchored by our financial priorities, which  
are the following:

• ACTIVE AND TRANSPARENT 
COMMUNICATION. 
Clear and consistent communication with  
our constituents remains the cornerstone of  
our approach; 

• CONSISTENT EXECUTION TOWARD 
CREDIBLE FINANCIAL TARGETS. 
We are committed to delivering our long- 
term financial algorithm, with both 
accountability and transparency; 

• FOCUS ON PRODUCTIVITY AND  
COST INITIATIVES. 
Our Transformation Office is central to these 
efforts, driving ongoing cost savings that both 
expand margins and fund investments in our 
brands and capabilities; 

• PRIORITIZATION OF THE HIGHEST AND BEST 
RETURN ON INVESTMENT OPPORTUNITIES. 
We are allocating resources to the areas of our 
portfolio where we have a right to win and the 
greatest opportunity to create long-term value; 
and 

• BALANCED CAPITAL DEPLOYMENT MODEL. 
We remain disciplined in how we deploy cash, 
balancing reinvestment in the business, debt 
reduction, and a return to shareholders through 
dividends and share repurchases. 

MAINTAINING FOCUS ON OUR FINANCIAL PRIORITIES
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LONG-TERM GROWTH 

ALGORITHM 

Our clear strategy and execution of our priorities 
give us confidence in the ability to achieve our 
long-term financial algorithm, which is comprised 
of the following: 

• Low-single-digit net sales growth; 

• Mid-single-digit adjusted operating 
income growth; 

• High-single-digit adjusted earnings per 
share growth; and

• Total shareholder return of approximately 10 
percent or greater when considering our 
dividend policy. 

DRIVING CONTINUED GROWTH

In fiscal year 2026, we announced an updated 
leadership structure to drive continued growth 
and execution. As part of this updated structure, 
I was pleased to take on the role of Chief Financial 
Officer | Executive Vice President, Frozen 
Handheld and Spreads and Sweet Baked Snacks. 
In this role, I will continue to lead corporate and 
business finance, investor relations, and corporate 
development, while providing strategic leadership 
to our U.S. Retail Frozen Handheld and Spreads, 
Sweet Baked Snacks, and International businesses, 
as well as the Company’s sales function.    

I am excited to continue to work with the 
leadership team to deliver on our strategy and am 
energized by the opportunity to support our 
Frozen Handheld and Spreads, Sweet Baked 
Snacks, and International businesses as well as 
our sales team. 

ENTERING OUR NEXT 

CHAPTER OF GROWTH 

There are significant opportunities for the 
Company ahead as we move forward with a 
transformed portfolio, clear strategy, and strong 
momentum across the business. Our focus is on 
ensuring that this momentum translates into 
sustainable earnings growth, strong cash 
generation, and disciplined capital allocation that 
creates long-term value for shareholders.

I would like to close by sharing my sincere 
appreciation for our employees. It is through their 
commitment to executing with excellence and 
their passion for our Company that we are able to 
deliver the business, and it’s why we remain 
confident in our ability to generate continued 
growth and shareholder value. 

Tucker H. Marshall
Chief Financial Officer | Executive Vice President, 
Frozen Handheld and Spreads and Sweet 
Baked Snacks
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MERCEDES ABRAMO G

Regional Chief Executive Officer  

for North America

Ralph Lauren Corporation 

TARANG AMINC 

Chairman and Chief Executive Officer 

e.l.f. Beauty, Inc.

SUSAN CHAPMAN-HUGHES C

Former EVP, Global Head of Digital 

Capabilities, Transformation, and 

Operations, GCS 

American Express Company

WOO-SUNG (BRUCE) CHUNGA 

Executive Vice President and  

Chief Financial Officer

NRG Energy, Inc.

JAY HENDERSONA

Retired Vice Chairman, Client Service 

PricewaterhouseCoopers LLP 

JONATHAN JOHNSON III CG

Former Chief Executive Officer

Overstock.com, Inc.

KIRK PERRY G

Chief Executive Officer and Director

Kenvue

DAVID SINGER A

Retired Chief Executive Officer

Snyder’s-Lance, Inc.

MARK SMUCKER 

Chief Executive Officer, President  

and Chair of the Board 

The J.M. Smucker Co. 

 

RICHARD SMUCKER 

Chairman Emeritus

Non-Voting Role 

The J.M. Smucker Co.

 

JODI TAYLOR A

Former Chief Financial Officer 

The Container Store Group, Inc.

DAWN WILLOUGHBY G

Former Executive Vice President  

and Chief Operating Officer 

The Clorox Company 

A Audit Committee Member; C Compensation 
and People Committee Member; G Nominating, 
Governance, and Corporate Responsibility 
Committee Member

MARK SMUCKER
Chief Executive Officer, President  
and Chair of the Board

ANGELA BURICK
Senior Vice President, Finance  
and Controller

ROBERT CRANE
Senior Vice President, Head of  
Sales and International 

RANDAL DAY
Senior Vice President, Operations

ROBERT FERGUSON
Chief Product Supply Officer | 
Executive Vice President, Coffee,  
Pet, and Away from Home

JUDD FREITAG
Senior Vice President and  
General Manager, Pet and  
Sweet Baked Snacks

BRYAN HUTSON
Senior Vice President, Information 
Services and Supply Chain 

JEANNETTE KNUDSEN 
Chief Legal Officer and Secretary

TUCKER MARSHALL
Chief Financial Officer | Executive 
Vice President, Frozen Handheld and 
Spreads and Sweet Baked Snacks

JILL PENROSE
Chief People and Administrative 
Officer | Chief of Staff

REBECCA SCHEIDLER  
Senior Vice President and General 
Manager, Frozen Handheld and 
Spreads

LINDSEY TOMASZEWSKI
Senior Vice President, Human 
Resources

TIM WAYNE
Senior Vice President and General 
Manager, Coffee and Away From Home

KATIE WILLIAMS
Chief Marketing Officer
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Arkadelphia, Arkansas

Buffalo, New York

Columbus, Georgia

Decatur, Alabama

Emporia, Kansas

Grandview, Washington

Lexington, Kentucky

Longmont, Colorado

McCalla, Alabama

Memphis, Tennessee

New Bethlehem, Pennsylvania

New Orleans, Louisiana (4)

Orrville, Ohio

Oxnard, California

Scottsville, Kentucky

Sherbrooke, Quebec, Canada

Topeka, Kansas

CORPORATE HEADQUARTERS

Orrville, Ohio

CANADIAN HEADQUARTERS

Markham, Ontario, Canada

MANUFACTURING LOCATIONS



CORPORATE OFFICE
The J.M. Smucker Co.
One Strawberry Lane
Orrville, Ohio 44667
Telephone (330) 682-3000

STOCK LISTING
Our common shares are listed on the New York Stock 
Exchange — ticker symbol SJM.

CORPORATE WEBSITE
To learn more about The J.M. Smucker Co., visit jmsmucker.com.

ANNUAL MEETING
The annual meeting of shareholders will be held virtually at  
1:00 p.m. ET, August 12, 2026, at 
www.virtualshareholdermeeting.com/SJM2026.

CORPORATE NEWS AND REPORTS
Corporate news releases, annual reports, and Securities and 
Exchange Commission filings, including Forms 10-K, 10-Q,  
and 8-K, are available free of charge on our website,  
investors.jmsmucker.com.

They are also available without cost to shareholders who 
submit a written request to:

The J.M. Smucker Co.
Attention: Corporate Secretary
One Strawberry Lane
Orrville, Ohio 44667

CERTIFICATIONS
Our Chief Executive Officer has certified to the New York Stock 
Exchange that he is not aware of any violation by the Company 
of the New York Stock Exchange’s corporate governance listing 
standards. We have also filed with the Securities and Exchange 
Commission certain certifications relating to the quality of our 
public disclosures. These certifications are filed as exhibits to 
our Annual Report on Form 10-K.

FORWARD-LOOKING STATEMENTS
This Annual Report includes certain forward-looking 
statements that are based on current expectations and are 
subject to a number of risks and uncertainties. Please reference 
“Forward-Looking Statements” in the “Management’s 
Discussion and Analysis of Financial Condition and Results of 
Operations” section.

INDEPENDENT REGISTERED PUBLIC  
ACCOUNTING FIRM
Ernst & Young LLP
Akron, Ohio

DIVIDENDS 
Our Board of Directors typically declares a cash dividend each 
quarter. Dividends are generally payable on the first business 
day of March, June, September, and December. The record 
date is approximately two weeks before the payment date.  
Our dividend disbursement agent is Computershare Investor 
Services, LLC.

SHAREHOLDER SERVICES
Our transfer agent and registrar, Computershare Investor 
Services, LLC, is responsible for assisting registered 
shareholders with a variety of matters, including:

• Shareholder investment program (CIPSM)
 •   Direct purchase of our common shares
 •   Dividend reinvestment
 •   Automatic monthly cash investments
• Book-entry share ownership
• Share transfer matters (including name changes, gifting, 

and inheritances)
• Direct deposit of dividend payments
• Nonreceipt of dividend checks
• Lost share certificates
• Changes of address
• Online shareholder account access
• Form 1099 income inquiries (including requests for 

duplicate copies)
Shareholders may contact Shareholder Services at our 
corporate offices regarding other shareholder inquiries.

TRANSFER AGENT AND REGISTRAR
Computershare
P.O. Box 43006
Providence, RI 02940-3006
Telephone: (800) 456-1169
Telephone outside U.S., Canada, and Puerto Rico:
(312) 360-5254
Website: computershare.com/investor

The J.M. Smucker Co., or its subsidiaries, is the owner of all 
trademarks referenced herein, except for the following, which 
are used under license: Carnation® is a trademark of Société 
des Produits Nestlé S.A. ; Dunkin® is a trademark of DD IP 
Holder, LLC; and K-Cup® is a trademark of Keurig Green 
Mountain, Inc.
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One Strawberry Lane
Orrville, Ohio 44667

(330) 682-3000

jmsmucker.com


