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Whirlpool Corporation At-A-Glance

Nearly 115 Years of Improving Life at Home
Whirlpool Corporation (NYSE: WHR) is a leading home appliance company, in constant pursuit of 
improving life at home. As the only major U.S.-based manufacturer of kitchen and laundry appliances, 
the company is driving meaningful innovation to meet the evolving needs of consumers through its 
iconic brand portfolio, including Whirlpool, KitchenAid, JennAir, Maytag, Amana, Brastemp, Consul, 
and InSinkErator. In 2025, the company reported approximately $16 billion in annual net sales - close 
to 90% of which were in the Americas - 41,000 employees, and 35 manufacturing and technology 
research centers. Additional information about the company can be found at WhirlpoolCorp.com. 
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OUR VISION
Be the best kitchen and laundry company, 
in constant pursuit of improving life at home.

OUR VALUES
Integrity, Respect, Inclusion and Diversity, 
One Whirlpool, Spirit of Winning

OUR MISSION
Earn trust and create demand.

SALES BY CATEGORY

SALES BY SEGMENT

Refrigeration

Major Domestic 
Appliances 
North America

Major Domestic 
Appliances Other

Major Domestic 
Appliances 
Latin America

Small Domestic 
Appliances Global

Cooking Appliances

Laundry Appliances Dishwashing and Other

31%

66%

24%

6%

28%

21%

7%

17%

$15.5B
Annual Sales

35
Manufacturing and 
Technology Centers

41,000
Employees



MARC BITZER
Chairman and CEO, 
Whirlpool Corporation

  2026   
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Navigating a Volatile Landscape
A   re e t on 2025   oul  hara teri e it a  a ear here Whirlpool Corporation e on trate  re ilien e in the a e 
o  un ore een hallen e  he on er en e o  e ternal hea in  in lu in  a  hou in  ar et on traine   
the ort a e lo in e e t  hi h ept e i tin  ho e ale  at 0 ear lo  the a orption o  i ni ant tari  o t  

hile in u tr  pri in  la e  an  a ea enin  on u er e an  re ulte  in te porar  pre ure to our ar in  
he un a ental hallen e o  2025 a  ho e a or a ilit  in the  hi h uppre e  hou in  ar et a ti it  an  
on e uentl  i retionar  e an  or ho e applian e  urther ore  the intro u tion o  ne  tra e tari  reate  

a uni ue na i  here i porter  oo e  the in u tr  ith pre tari  in entor  ela in  the ene t  e pe te  or 
o e ti  pro u er  

e pite the e a ro ho  e re aine  o u e  on hat e an ontrol  We e e ute  the lar e t pro u t re re h 
in o er a e a e  eli ere  appro i atel  200 illion in tru tural o t ta e out initiati e  to partiall  o et tari  
i pa t  an  eli ere  another tron  ear in our A atin A eri a an  A lo al e ent  

n 2025  e al o tren thene  our o petiti e a anta e  a an e  our port olio tran or ation an  po itione  
our o pan  or uture ro th  

Operational Highlights and Strategic Milestones

A Letter to Shareholders

• Portfolio Transformation: We ontinue  to re hape 
Whirlpool Corporation into a hi her ro th  hi her  

ar in u ine  We u e ull  re u e  our 
o ner hip ta e in Whirlpool o  n ia ro  a a orit  
po ition to a inorit  ta e o  appro i atel  0  

hi  o e ali n  ith our apital allo ation prioritie  
allo in  u  to utili e the pro ee  to pa  o n e t  

hile retainin  a po ition in a hi h ro th ountr  
he port olio tran or ation a  an inten e e ort 

o er the pa t ear  a or in  i ni ant nan ial 
an  ana e ent re our e   ut the hea  li tin  
i  no  nall  ehin  u  oin  or ar  our u ine  
i  uilt on three tron  u ine  unit   orth 
A eri a a or Applian e  an  atin A eri a a or 
Applian e  oth ith tron   po ition  in their 
re pe ti e e ent  an  lo al all o e ti  
Applian e  hi h hol  the  i er po ition 
in the orl

• North America Product Leadership: We e e ute  
the lar e t port olio re re h in o er a e a e  
tran itionin  o er 0  o  our pro u t  he u e  
o  the e ne  pro u t  i  e i en e   the i ni ant 

oorin  ain  an  hare e pan ion a hie e  in the 
e on  hal  o  the ear  

• SDA Global Strength: ur all o e ti  
Applian e u ine  ontinue  to eli er e eptional 
re ult  he e ent a hie e   net ale  ro th 
or the ull ear an  e pan e   ar in  to  
hi  ro th i  uele   inno ation e on  the 
tan  i er  in lu in  u e  in e pre o  len er  

an  other oo  preparation ate orie  a  ell a  
the tron  e pan ion o  our online pre en e  

• Leadership for the Next Chapter: o ui e 
u  throu h thi  ne t pha e o  ro th  e ha e 
appointe  ne  lea er hip eepl  roote  in 
our operation   a  plea e  to ha e 
Ro anne Warner a  our ne  Chie  inan ial er  
uan Carlo  uente lea in  orth A eri a an  
lo al trate i  our in  an  u o eau l  ta in  

on e pan e  lea er hip or A atin A eri a 
alon i e A lo al  heir o ine  e perien e 
i  ital a  e e e ute our trate i  prioritie



in erel

Marc Bitzer
Chair an o  the oar  an  Chie  e uti e er

INSPIRE
With our ran  
an  ro u t

EXCEL
At er  Con u er an  
Cu to er ou hpoint

DELIVER
e t Co t  
ualit

Looking Ahead to 2026
We enter 202  ith on en e in the lon ter  
un a ental  o  our in u tr  ur in e t ent the i  

re ain  lear  Whirlpool Corporation ill e the inner 
in thi  en iron ent o er ti e  

• Leveraging our product introductions and further 
driving innovation: n 2025  e laun he  the o t 
ne  pro u t  in o er a e a e  hi  pro u t re re h 

a  in re i l  u e ul an  ill eli er health  
or ani  pre iu  ro th  n a ition  e are laun hin  
appro i atel  00 ne  pro u t  in 202  in lu in  
the ne  KitchenAid Arti an lu  tan  i er an  the 
Whirlpool aun r  o er

• e ill be a net inner in the ne  tari  
environment: We pro u e ore o  our applian e  
in the  than an  o  our in u tr  peer 0  
o  the a or applian e  e ell in the  o e 
ro  our  a torie  A  the in u tr  ta ili e  

an  i porter  a e the ull realit  o  tari  o t  
our o e ti  anu a turin  ootprint pro i e  a 

i tin t o petiti e a anta e  We are rein or in  
thi  tren th ith our tarte  in A eri a  ta e  
in A eri a  a pai n  hi hli htin  our 0 ear  
le a  o   anu a turin  n a ition  e are 
tren thenin  our o e ti  ootprint  We re entl  

announ e  a 00 illion in e t ent in our  
laun r  operation  reatin  00 00 ne  o  
a ro  our Cl e an  arion  hio  a ilitie  
re e tin  our on en e in Whirlpool Corporation  
lon ter  tren th

• No company is better positioned in an eventual 
housing recovery than Whirlpool: he  hou in  

ar et i  un er upplie  the hou in  to  i  at a 
re or  a e  an  ho e e uit  i  at all ti e hi h  
While e e pe t the re o er  to e ra ual  e 

elie e the e entual upturn i  ine ita le  We i ht 
r t ee a lo  re o er  on e i tin  ho e ale  
hi h ha  hi tori all  een the e  ri er to ti ulate 
i retionar  e an  ut e en the pa e o  ne  ho e 
ale  ill e entuall  pi  up an  Whirlpool i   a 
i e ar in  the lar e t upplier o  uil er  an  

the pro hannel in the in u tr  

Competitive Advantages

or 202  e are ui in  to li e or li e re enue ro th(a) 

o  appro i atel  5  an  on oin   ar in(a) e pan ion 
to et een 5 5  an  5  We e pe t to enerate ree 
a h o  (a) o  00 to 500 illion  ri en  i pro e  

earnin  an  or in  apital e ien

We are ritin  the ne t hapter o  our hi tor  he 
hopp  ea  e na i ate  in 2025 re uire  u  to a e 
ol  e i ion  ut tho e a tion  ha e harte  the ri ht 
our e  We are ell po itione  to ene t ro  the hou in  

re o er  an  e ha e the ri ht tea  the ri ht pro u t  
an  the ri ht ootprint to eli er alue

 ant to than  our e plo ee  or their re ilien e urin  
a pi otal ti e  an   than  ou  our harehol er  or our 
ontinue  tru t in Whirlpool Corporation
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Unique Structural Position

1   in North America

1   in Latin America

1   in the world (SDA Global)

We deliver value through innovative, high-quality products and services. 
We remain positioned for success as we continue to strengthen our domestic footprint, 
leverage the best brand portfolio, accelerate our pace of innovation and maintain a strong 
cost position in the home appliance industry.

Regional Leading Scale

#1
   

  2025

Best Brand and Product Portfolio

5

100+

100+

15th

80%

96%
~$200M

 
with ~$1B t 

t   
World’s Most Admired 
Companies  
Fortune

Longevity

 of improving
life at home

t t  t 
  2025

Strong Cost Position with Leading Domestic Footprint

   sold in the 
U.S. are produced in the U.S.

 t  used in the U.S.
is domestically sourced



Regional Achievements 
& Operational Priorities

In 2025, we faced a challenging macroeconomic environment and navigated a shifting tariff landscape. 
We focused on what was within our control, delivering approximately $200 million cost take out and 
implementing pricing actions in response to tariff headwinds. We demonstrated our commitment to 
innovation through an extensive pipeline of new product introductions, refreshing over 30% of 
North America’s product portfolio. Our business is positioned for success as we continue to strengthen 
our domestic footprint and deliver innovation that improves life at home for our consumers.

North America
Major Domestic Appliances

While to pile  o  pro u t  i porte   A ian o petitor  ahea  o  the tari  ha e te poraril  pre ure  ar in  
e a hie e  tron  hare ain  in the e on  hal  o  2025 ro  our lar e t pro u t re re h in o er a e a e  
ur o e ti  anu a turin  ootprint ouple  ith urther trate i  in e t ent  in our  a torie  ill urther 

tren then our o petiti e a anta e to in a  the ne  tari  poli ie  un ol  in the  With our tron  ran  port olio  
inno ati e pro u t laun he  an  lea in  u ine  ith  ho e uil er  e are ell po itione  to ene t ro  
the o er ue hou in  re o er

Latin America 
Major Domestic Appliances

We eli ere  oli   ar in  o  appro i atel  
 upporte   u e ull  i ple ente  pri in  

a tion  an  o t re u tion initiati e  hou h e 
ontinue  to ee urren  olatilit  an  ea  on u er 
enti ent in e i o an  Ar entina  e le era e  o t 
i ipline an  operational a ilit  to na i ate the a ro 

en iron ent  We ontinue to in e t in our lea in  
ran  (Brastemp, Consul, an  Whirlpool) an  e pe t 
u taine  tron  ar in

Global 
Small Domestic Appliances

A lo al ha  een a on i tent ri ht pot  
throu hout the ear  here ne  pro u t laun he  an  
ontinue  tren th in our ire t to on u er u ine  
eli ere  i pre i e net ale  ro th  We ontinue  

to ee o entu  ro  e  inno ation  in hi h
ro th potential ate orie  u h a  e pre o  or le  
ountertop applian e  an  len er  o er o in  a ea er 
i retionar  e an  een ore roa l  We e pe t 
ontinue  ro th an  u taine  tron  ar in  in 202  

Juan Carlos Puente 
Executive President, Whirlpool North America 
and Global Strategic Sourcing

Lu o ic eau ls
Executive President, KitchenAid Small Appliances,  
Whirlpool Latin America, Global Information Technology, and Design
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CASH RETURNED TO 
SHAREHOLDERS (in dollars)

TOTAL ANNUAL REVENUE
(in dollars)

ONGOING EBIT(a)

(in dollars)

ONGOING EBIT MARGIN(a)

(in percent)

2025

0.4B
0.3B

0.4B

1.3B

202420232022

2025

16.6B
15.5B

19.5B19.7B

202420232022

2025

0.9B

0.7B

1.2B
1.4B

202420232022

2025

5.3%
4.7%

6.1%
6.9%

202420232022



Product Innovation

Our legacy of product leadership is fueled by intellectual curiosity and a drive for innovation, 
ensuring we deliver high-performance, durable products that create exceptional consumer 
experiences. In 2025, we launched more than 100 new products globally. In North America, 
more than 30% of our product portfolio transitioned to new products. Whether it’s improving 
overall appliance ef ciency or delivering innovative features and design with strong consumer 
bene ts, we are focused on improving life at home.

Introducing the new KitchenAid Suite
The products are designed to integrate into consumers’ homes with premium nishes, 
personalized hardware, inviting details and new innovations.
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2025 Awards and Recognition: Brand and Product Awards

B t  BIS A
KitchenAid Juniper
Apartment Therapy

R  D t D  A
KitchenAid GO Citrus 
Juicer & Chopper
KitchenAid Pure Power Blender

B t  Th  t h   
B th I t  Sh  

BIS  
Maytag Pet Pro Laundry Pair
JennAir Downdraft Induction
KitchenAid Wall Oven
Whirlpool WipeClean Coating
Reviewed.com

h  T   M  A
Consul top in Refrigerator category - 
35th time - undefeated
Brastemp top in Washing Machine 
category - 19th time



Major Domestic Appliances

Product Innovation

JennAir and KitchenAid Downdraft Induction Cooktops
he e in u tion oo top  eature inte rate  o n ra t entilation  he li  pro le an  optional re ir ulation it eli inate 

the nee  or o erhea  hoo  allo in  or in tallation  in it hen i lan  he entilation te  e tra t  o or  an  tea  
ire tl  at the oo in  ur a e to eli inate it hen o or

Expanded Maytag Pets Innovation
We e pan e  Maytag et  inno ation a ro  re ion  

rin in  pet hair re o al olution  or on u er 
e ent nee  We al o intro u e  the ne  
et  peller on top loa  laun r

Whirlpool and Maytag Top Load Laundry
Whirlpool an  Maytag top loa  laun r  line  anu a ture  in 

arion an  Cl e  hio  o er  up ra e  eature  at a o petiti e 
pri e point inten e  to pro i e alue a e  o erin  in the 
entr a  e ent  he line o ine  up ate  ae theti  ith 
a 2 in  re o a le a itator that allo  u er  to u to i e their 

a h per or an e

Consul and Brastemp
Energy-Ef cient Refrigeration
n ra il  e re tran itionin  to ore ener e ient 

re ri eration  laun hin  a ne  line in 2025 ro  our Brastemp
an  Consul ran  he Consul  liter ro t ree o el  are 
ener  e ient an  a e up to  o  ener  per ear  ur 
ne  top ount  ro t ree line o  Brastemp re ri erator  ith
Xpert n erter o er  on u er  hi h per or an e oolin  an  
ta le te perature ontrol that a e  up to  ener  

When o pare  to the CR  o el ith the 202  R  A la el  e aluate  un er the tan ar  that ill ta e e e t in 202
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KitchenAid Butter Stand Mixer
ntro u e  utter  the 2025 KitchenAid Color o  the ear  
or the Arti an erie  tan  i er  KitchenAid ran  has 
ha pione  the po er o  olor to uel reati it  sin e 

intro u in  the rst olor stan  i ers in 55  o a  the 
ran s Color o  the ear taps lo al tren s to apture the 
urrent o ent an  inspire onsu ers aroun  the orl

KitchenAid 3-in-1 
Pasta Attachment

o si pli  the pasta a in  pro ess or onsu ers  
e laun he  the in  pasta atta h ent or the 

stan  i er  his atta h ent rolls an  uts ithout 
the nee  to s ap an  ts an  KitchenAid stan  i er

KitchenAid Pure Power Blender
he ure o er len er laun h ar e  the ran s 

strate i  re entr  into a ore pro u t ate or  
e elope  throu h lo al onsu er resear h  the 
len er is esi ne  as a ersatile ulinar  tool rather 

than a sin le purpose applian e or s oothies  
he pro u t eatures re ion spe i  inno ations  

in lu in  re ision pee  Control an  a eat 
Release ent  hese a itions allo  users to pro ess 
hot in re ients or soups  sau es  an  salsas

Small Domestic Appliances

KitchenAid focused on consumer-led 
innovation in 2025, introducing more 
than 15 new products.

KitchenAid Small Appliances 
Porcelain White Suite with  
Walnut Accessory Options

pan e  the or elain White olor to in lu e rain an  ri e oo er  len ers an  the KitchenAid GO or less suite  
A itionall  intro u e  alnut oo  a essories or the se i auto ati  espresso line  eaturin  natural te tures 

esi ne  to o ple ent it hen e or



Our Operations & Environmental Impact

Our People

Sourcing materials and manufacturing products in the region where we sell them isn’t 
just good business. It minimizes environmental impact by limiting the distance that 
materials travel for production and nished products travel to reach our customers.

People are the driving force of our business. 
Our approach to supporting people and 
communities is guided by our core values 
and re ects our commitments to prioritizing 
well-being for our employees and improving 
life at home in our communities.

North America Region: 
Appro i atel  0  o  the a or applian es e 
sell in the  o e ro  our A eri an a tories  
three ti es ore than the a era e o  our a or 
o petitors  Appro i atel   o  the steel e 

use is A eri an  a ross Whirlpool  KitchenAid  
JennAir  Maytag  Amana  an  InSinkErator  
pro u t lines

Latin America Region:
n ra il  appro i atel   o  the a or 

applian es e sell are anu a ture  in our 
ra ilian a tories  n e i o   o  the a or 

applian es e sell are anu a ture  in our 
a tories in e i o

Employee Experience
Ali ne  ith our or ani ational stru ture an  strate i  
priorities  our approa h to e plo ee e perien e stri es 
to oster a or pla e here e er one an thri e  

ur en urin  alues nte rit  Respe t  n lusion an  
i ersit  ne Whirlpool  an  pirit o  Winnin e ne 

our hara ter an  ser e as the e ro  o  our o pan  
ulture  e en as strate  an  priorities e ol e to
eet the o ent

   t  h   
  h   t  

   2025, 

100 Best Companies
Top Companies for Executive Women
Best Companies for Multicultural Women
Inclusion Index Organization
Seramount
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Our Community

$23 billion
In the past 10 years, we have spent $23 billion
in manufacturing, labor and logistics

We are o ten one o  the lar est e plo ers in the o unities here e operate  
an  e e ra e our responsi ilit  to support the o unities here e li e 
an  or  Corporate o ial Responsi ilit  (C R) is an inte ral part o  our strate i  
i perati es an  operatin  priorities  eepl  e e e  in our ision an  alues  

r ani ations an  pro ra s supporte  in lu e  a itat or u anit  nite  
Wa  he Washin  a hine ro e t  o s  irls Clu s o  A eri a  Consula o 

a ulher  Whirlpool eel oo  ri e  Whirlpool Care Counts an  Whirlpool 
Co unit  Charit  ol  ent

ur relationship ith a itat or u anit  e an in  an  ontinues to 
ro  ea h ear  We support a itat throu h e plo ee olunteeris  pro u t 
onations  sustaina le housin  pro ra s  onetar  onations an  a trul  
olla orati e approa h  n 2025  the a itat or u anit  nternational oar  

o  ire tors ele te  ar  it er  hair an an  C  o  Whirlpool Corporation  
to ser e on its oar

$160M

1.1M
260,000

in funding

in donated appliances

people impacted in the U.S. 
and around the world

OUR IMPACT
with Habitat for 

Humanity Since 1999



Our Governance

Our diverse and experienced Board includes leaders with demonstrated expertise in many substantive 
areas that align with our strategy, including consumer products and manufacturing; product 
development, innovation and engineering; marketing and brand management; and technology and 
cybersecurity. Our independent directors are experienced, objective and well-equipped to exercise 
oversight over management and represent the interests of shareholders.

Mary Ellen Adcock 
Audit Committee,  
Corporate Governance and 
Nominating Committee  
Executive Vice President and  
Chief Merchant and Marketing 
O cer, he Kroger Co  

Samuel R. Allen 
Corporate Governance  
and Nominating Committee,  
Human Resources Committee
Former Chairman and  
Chief Executive O cer, 
Deere & Company

Marc R. Bitzer
Chairman and Chief  

ecutive cer
Whirlpool Corporation

Judith K. Buckner
Corporate Governance and 
Nominating Committee,  
Human Resources Committee
President, Reynolds Cooking  
& Baking, Reynolds Consumer 
Products, Inc

Greg Creed
Presiding Director, Corporate 
Governance and Nominating 
Committee Chair, Human 
Resources Committee 
Former Chief Executive O cer, 
um  Brands, Inc

Diane M. Dietz
Human Resources Committee 
Chair, Finance Committee
Former President and  
Chief Executive O cer, 
Rodan & Fields, LLC

Gerri T. Elliott
Finance Committee,  
Human Resources Committee
Former Executive Vice President 
and Chief Customer  
and Partner O cer, 
Cisco Systems, Inc

Richard J. Kramer  
Audit Committee,  
Corporate Governance and 
Nominating Committee 
Former Chairman, Chief  
Executive O cer and President, 
he Goodyear ire & 

Rubber Company

Jennifer A. LaClair
Audit Committee Chair,  
Corporate Governance and 
Nominating Committee 
Chief Executive O cer,  
Pay ith Spire Inc    

John D. Liu
Audit Committee,  
Finance Committee   
Executive Vice President, 
Corporate Development and 
Strategy, Amkor echnology, Inc

James M. Loree
Finance Committee Chair, Audit 
Committee 
Chief Executive O cer, 
Serta Simmons Bedding, LLC

Harish Manwani
Corporate Governance  
and Nominating Committee, 
Human Resources Committee
Senior Operating Partner,  
he Blackstone Group

John G. Morikis
Corporate Governance  
and Nominating Committee,  
Human Resources Committee 
Former Chairman and  
Chief Executive O cer, 
he Sher in Williams Company

Rudy Wilson
Audit Committee, 
Finance Committee
Chief Operating O cer, 
OM  International

Board of Directors

Executive Committee
Ludovic Beau ls
Executive President,  
KitchenAid Small Appliances, 
Whirlpool Latin America,  
Global Information  
echnology, and Design

Marc R. Bitzer 
Chairman of the Board  
and Chief Executive O cer

Roberto H. Campos 
Retiring March   
Executive Vice President,  
Global Product Organization 
and Strategic Sourcing 

Kyle De Jong
Executive Vice President, 
Chief Legal O cer

Holger Gottstein 
Executive Vice President, 
Strategy and Business 
Development

Carey L. Martin
Executive Vice President,  
Chief Human Resources, 
Corporate Relations and 
Business Services O cer

James W. Peters 
Executive Vice President, 
Enterprise ransformation

Juan Carlos Puente 
Executive President,  
Whirlpool North America and 
Global Strategic Sourcing

Roxanne Warner 
Executive Vice President, 
Chief Financial O cer
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Our Financial Position

We faced another challenging year as an industry,  
navigating a multitude of macroeconomic pressures.   
Our team demonstrated resilience and agility in 2025, 
delivering ~$200 million in cost take out to partially  
mitigate the unfavorable impacts of tariffs.  
We strengthened our balance sheet by paying  
down $300 million of debt and proactively re nancing 
$1.2 billion in debt at attractive interest rates.

Financial Summary
We eli ere  2  on oin  (a)  espite 
unpre e ente  a roe ono i  sho s  throu h 
operational a tions  supporte   a ora le ta  
plannin  strate ies  n the  the en iron ent has 

een hallen e   ela e  in ustr  pri in  response 
to the in rease  ost o  tari s  tron  e e ution o  
ost re u tion a tions partiall  o set these hallen es  

resultin  in on oin   ar in(a) o   While 
na i atin  a o ple  a ro le  e e en e  our 
position in the in ustr  an  aintaine  a health  
operational pro le  ur ne  pro u ts eli ere  share 

ains throu hout the se on  hal  ut re uire  ore 
in entor  to e uilt  his ulti atel  le  to lo er 
le els o  ree ash o  than anti ipate  

Clear Capital  
Allocation Priorities

ur apital allo ation priorities are un han e   
We are o use  on

• Debt paydown: ur lon ter  o it ent to a
2  net e t le era e tar et re ains r  We ontinue
to o us on pro ressin  this tar et an  proa ti el

ana in  our alan e sheet position to ensure
a ple li ui it

• Fund organic growth  n 2025  e laun he  00
ne  pro u ts lo all  an  transitione  o er 0
o  our a or o esti  applian es in orth A eri a

e e utin  the lar est port olio re resh in o er a 
e a e  We ontinue to eli er istin t inno ation  

li e the ne  KitchenAid suite  ele atin  hat 
onsu ers e pe t ro  their it hen an  

i pro in  li e at ho e

• Fund dividend: We un e  our i i en  at an
a uste  annual rate o  0 hi h reates alan e
sheet e i ilit  We ill ontinue to e aluate our

i i en  un in  on a uarterl  asis

Looking Ahead to 2026
hrou h our uni ue o esti  ootprint  ost ta e out 
is ipline an  stron  port olio o  inno ati e pro u ts  
e are uni uel  positione  to in as the  housin  
ar et enters a lon a aite  re o er  We ill e e ute 

on ar in e pansion initiati es ithin our ontrol an  
are o itte  to a an in  ost ta e out initiati es  
We ill ta e i e iate a tions to i pro e our or in  
apital  eli erin  00 500  o  ree ash o (a) in 202  

an  00  o  e t pa o n  urther stren thenin  our 
alan e sheet

Roxanne Warner 
e uti e i e resi ent an  Chie  inan ial er



Financial Reconciliations1

ull ear n oin  arnin s e ore nterest an  a es an  n oin  arnin s er ilute  hare

EARNINGS BEFORE INTEREST AND TAXES RECONCILIATION
el e onths n e  e e er 

2022 2023 2024 2025
et earnin s (loss) a aila le to Whirlpool ( 5 ) ( 2 )
et earnin s (loss) a aila le to non ontrollin  interests 2

n o e ta  e pense ( ene t) 2 5 0 2
nterest e pense 0 5 5
arnin s (loss) e ore interest an  ta es ( 05 ) 2
et sales 2 55 0 5 52
et earnin s (loss) ar in ( ) 2 5 ( ) 2 2

EARNINGS BEFORE INTEREST AND TAXES
el e onths n e   

e e er 

EARNINGS PER  
DILUTED SHARE

el e onths n e   
e e er 

2022 2023 2024 2025
2026 

Outlook 2025
Reporte  easure ( 05 ) 2 25 5
Restru turin  osts ~50 2

pair ent o  oo ill  intan i les an  other assets 0
pa t o  A transa tions 2 2 (25 ) ( )

u stantial li ui ation o  su si iar
e a  A le al atters (2) 2 0 0

uit  etho  in estee  restru turin  har es ( 5) (0 2 )
( ain) loss on pre iousl  hel  e uit  interest

ro u t arrant  an  lia ilit  (in o e) e pense
otal in o e ta  i pa t 0 0
or ali e  ta  rate a ust ent 2
n oin  easure 0 2 ~ 5 2
et sales 2 55 0 5 52 5 00 5 00
n oin   ar in 5 5 5  5

2025 As Reported January-November MDA India2 2025 Like-for-Like
et ales 5 500 00 ~ 00
n oin  2 ~
n oin   ar in 5 0 ~

et ales an  n oin   lu in  A n ia 

FREE CASH FLOW RECONCILIATION
el e onths n e  e e er 

(millions of dollars) 2026 Outlook

Cash pro i e   (use  in) operatin  a ti ities ~ 50

Capital e pen itures (~ 00)

ree ash o 00 500

Cash pro i e   (use  in) in estin  a ti ities

Cash pro i e   (use  in) nan in  a ti ities

or 2025  our ull ear AA  ta  rate as 2 5  he a re ate in o e ta  i pa t o  the ta a le o ponents o  ea h a ust ent is presente  in the in o e 
ta  i pa t line ite  at our ull ear a uste  ta  (non AA ) rate o  5

or 202  our ull ear AA  ta  rate as (5 5)  he a re ate in o e ta  i pa t o  the ta a le o ponents o  ea h a ust ent is presente  in the in o e 
ta  i pa t line ite  at our ull ear a uste  ta  (non AA ) rate o  (2 )

or 202  our ull ear AA  ta  rate as 0  he a re ate in o e ta  i pa t o  the ta a le o ponents o  ea h a ust ent is presente  in the in o e 
ta  i pa t line ite  at our ull ear a uste  ta  (non AA ) rate o  ( )

or 2022  our ull ear AA  ta  rate as (2 )  he a re ate in o e ta  i pa t o  the ta a le o ponents o  ea h a ust ent is presente  in the in o e 
ta  i pa t line ite  at our ull ear a uste  ta  (non AA ) rate o  

 u ers a  not re on ile ue to roun in  
2 anuar  throu h o e er n ia nan ial ata (unau ite )
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Whirlpool Corporation

PERFORMANCE GRAPH
he raph elo  o pares the earl  ollar han e in the u ulati e total sto hol er return on our o on sto  a ainst the 
u ulati e total return o  tan ar   oor s ( ) Co posite 500 to  n e  an  the u ulati e total return o  the  500 ousehol  
ura les n e  or the last e s al ears  he raph assu es 00 as in este  on e e er  2020  in Whirlpool Corporation 
o on sto  the  500 an  the  500 ousehol  ura les n e

 Cu ulati e total return is easure   i i in   the su  o  (a) the u ulati e a ount o  the i i en s or the easure ent perio  assu in  
i i en  rein est ent  an  ( ) the i eren e et een share pri e at the en  an  at the e innin  o  the easure ent perio   2  the share pri e at 

the e innin  o  the easure ent perio

TOTAL RETURN TO SHAREHOLDERS
(in lu es i i en  rein est ent)

ANNUAL RETURN PERCENTAGE  el e onths n e  e e er 

  Company/Index 2021 2022 2023 2024 2025

Whirlpool Corporation 2 0 0 0 0

 500 n e 2 2 2 25 02

 500 ousehol  ura les 5 2 5 5 2 5

INDEXED RETURNS  el e onths n e  e e er 

BASE PERIOD

Company/Index 2020 2021 2022 2023 2024 2025
Whirlpool Corporation 00 2 5 5 2

 500 n e 00 2 05 0 0 0

 500 ousehol  ura les 00 5 02 5 0 2 2

FOOTNOTES
A  5   

(a) he on oin  easures  in lu in  on oin  earnin s e ore interest an  ta es  as ell as ree ash o  are non AA  easures  
lease see inan ial Re on iliations or a re on iliation o  these non AA  easures to their e ui alent AA  easures

COMPARISON OF CUMULATIVE FIVE-YEAR TOTAL RETURN

2020
$0

$50

$100

$150

$200

$250

2021 2022 2023 2024 2025

Total Shareholder Return

Stockholder & Other Information
Whirlpool Corporation s Annual Report on or  10  an  other nan ial in or ation is a aila le ree o  har e to sto hol ers

he in or ation ontaine  in this Annual Report shoul  e rea  to ether ith Whirlpool Corporation s inan ial tate ents an  relate  notes an  
ana e ent s is ussion an  Anal sis  an  or ar oo in  tate ents  his in or ation appears in the o pan s 2025 Annual Report on or  10  

le  ith the e urities an  han e Co ission  hi h is in lu e  here ith an  a aila le on the o pan s e site at n estors WhirlpoolCorp o

he Annual Report on or  10  an  o pan  earnin s releases or ea h uarter  t pi all  issue  in April  ul  to er an  anuar   an e 
o taine   onta tin

Scott Cartwright 
i e resi ent  n estor Relations  reasur  Whirlpool Corporation

2000  3  ail rop 2 0  enton ar or   4 022 2 2
ail in estor relations hirlpool o

Stock Exchanges 
Co on sto  o  Whirlpool Corporation (e han e s ol  W R) 

e  or  to  han e an   e as

Trademarks 
Amana, Brastemp, Care Counts, Consul, Gladiator, InSinkErator  JennAir  KitchenAid  Maytag  Whirlpool an  the esi n o  the stan  i er are tra e ar s 
o  Whirlpool Corporation or its holl  or a orit o ne  a liates

nite  Wa  a itat or u anit  o s  irls Clu s o  A eri a an  ertain other tra e ar s are o ne   their respe ti e o panies



Whirlpool Corporation
lease isit our online Annual Report at ar hirlpool orp o  

  202  Whirlpool Corporation  All ri hts reser e  rinte  in the A


